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REDEVELOPMENT

Transformation

With a 10-year goal of creating 10,000
Jabs and & coheslve image for Daytona
Beach, business leaders are foining
forees to tranaform a 5-by-2-mile area
along Internarional Spesdway Boule-
vard between [-4 and State Road ALS.

The challenge: Coming up with one
miessage that will respaare with resi-
dents, businesses and toarists

*The viston, while not yet fully de-
fined, i poba, transportation and sustain-
abality in & way that redefines, elevates

“amd distinguishes Daytona as a special
pluce” savs Larry McKinney, president
of The Chambeer, Duyions Bench-Fulifox
Area, “Cooperation among all affected
stnkehelders is bnpartant”

Manyarm Bhyabi is leading =
group that is studying the
drea's infrasiructure,

A tnak force is meeting
'Llu'tﬂr}r b;lrth‘.'nn;.'h what made
the =ity special in the past,
speaking with old-time resi-
dents and museum workers,
says Jack White, n real estate
redeveloper whio co-chairs the
group with John Guthne wee
mnﬁufhmnmdwe!

Specdway. Meanwhile, Mary-

am Ghynbi of engineering and
planning firm Ghynbi ond As-

socintes is beading a group that
is studying herw the city, coun-
ty and state could improve the
ared’s i

“Thee task foree wants to
capitalize on the village con-
ept in urban areas, where
people live, work and playin
the same neighboriwood.

Findim one dhermse for the entire
area will be tricky, Guthrie says. The
city has been famons for Speedweek,
Spring Break, Bike Week, Black College
Reunion and other events that made it
a hat spot lor revelers. |5 that enough
o make people want to visit — oF better
yeb, mere there ad seek employment?

"When ey sy Mashville's the missic
eaty, it very clear wrhiat you'e gang to get
when you go there” Guthre says. “What
1% Deytonn Beach's real idemtity? We'rs
finding out through history its ahways
bex=n driven hewrdly by events, What we're
trying to do is find an identity for the srea
that everybody can feed o part of



